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No innovation without collaboration




Our ambition

Organize and develop the cleantech
ecosystem, fostering collaborations
within local communities Included In
a global network



Local communities, worldwide network

Lille — Paris — Strasbourg — La Rochelle — Bordeaux — Lyon — Grenoble —
Marseille — Nice — Toulouse — Bengalore — Berlin — Boston — Casablanca —
Dehli — Hong-Kong — Montréal — Mumbai — Oslo — Tel-Aviv — Chengdu




A strong web and social networks presence

3600 global followers @ Cleantuesday
16 regional websites

Linkedin + Facebook

40 annual newsletters to 15,000 Cleantech contacts worldwide




Investors

Startups Large companies Communities




Regular events, usually Tuesday evening

Since 2008, to bring together all the players in the ecosystem
around a given topic In a friendly atmosphere conducive to
sharing.

Four presentations of 15

min. about a company or : : Free exchanges around a pizza
' ' pany 2 min. Questions/Answers 6 : P
an innovative CleanTech and a glass of wine

product




Cleantuesday key figures

90 3rd Global network

#% 1 ¥a inCleanTech after CleanTech Group and {
6 ~ CleanTech Open (USA) ‘

[‘T}"é woreian L0 €VENTS

° 000 ﬁ 350 playe I'S
B ) M Having attended since 2008, more than
Imwml” 9000 participants

Present in

O countries

and 10 cities in France

Which helped to build a base of over
15,000 qualified contacts

worldwide




More than an event. A platform for exchanges.

tations of companies/products.

nccess to the presentations archives.

anent technical & economic monitoring.

Der access, contacts, linking



A

Feb. 10th, 2009 ¢ Cleantuesday on Mobility/Transportation

To

May 5th, 2009 ¢ Paris International Air Show ¢ Le Bourget - Cleantech
Pavillon

A March 18th, 2010 ¢ Cleantuesday Paris Produrable Show on Cleantech
I Water ¢ Lighting ¢ New Energy ¢ Material Recovery -Biomass

A April 6, 2010 ¢ Cleantuesday on micro algae biofuel

A Dec. 28th, 2010 - Cleantuesday Israel Cleantech
U Solar Energy - Water

A March 8th, 2011 ¢ Cleantuesday Ireland Cleantech in partnership with
Enterprise Ireland

U Energy Efficiency ¢ Energy Storage

A June 20t 2011 ¢ Cleantuesday Solaire Eolien Planete PME2011
U Solar Energy ¢ Wind Power



X AY OSNE RAOSNAATFAS

A Jan. 11th, 2012 ¢ Cleantuesday on Industrial Ecology Cleantech

A Feb. 28th, 2012 ¢ Cleantuesday Paris International Agricultural Show
I Biomass Energy ¢ Water ¢ Carbon Capture

To

April 3rd, 2012 ¢ Cleantuesday on Marine Energy

To

July 3th, 2012 ¢ Green Building Forum organized by Enterprise Ireland &
Cleantuesday

Sept. 18th, 2012 ¢ Cleantuesday on Energy Efficiency & Innovative Funding
Sept. 20th, 2012 ¢ Cleantuesday on Biomimicry
Feb. 19th, 2013 ¢ Cleantuesday on Open Data for Cleantech

Do To o e

March 21st, 2013 ¢ Swedish Cleantech Tour Cleantuesday

U Solar energy



We develop the Cleantuesday network.

Executive Committee

CHAIRMAN " SECRETARY TREASURER
David Dornbusch Pascal Decaux Robert C. Bozza
Chairman France Cleantech Chairman Chairman AKREON

Génération Cleantech J

Board of dlrectors/ Local off|C|aIs

Gilles Berhault JerdmedeDinechin  Paul Perdrieu FrédéricMazzeIa Paul Richardet  Pierre Arlais AlalnBrockmann Nathalie Goupy-Robert

Chairman HR Advisor Chairman Founder/Chairman  Project Director C.0.0. Sales Director Lawyer
Comité 21 (13) Defense Department Cleantech Republic Covoiturage,fr Silicon Sentier Bearstech LeanLogistics

Paul Bois Alex Raguet Laurent Kraif Ryan Coyne  Agathe Torris Cyril Dary Stéphanie Savel Pierre-Yves Aubert

Associate Co-Founder & Chairman Market Advisor, Founder CDP CleanTech Chairman Project Manager
faberNovel Chairman, Lumo Akol Energies Enterprise Ireland Wyrd ¢SIY /480GS DDIDF 'NJ  Euratechnologies
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Support Cleantuesday means:

ﬁ’ Promote research and innovation in the CleanTech sector.

= Valuing CleanTech sectors and existing players and strengthen their
presence in the region.

visibility and putting them in contact with potential clients and

E? Support the emergence of CleanTech new sectors giving them the
= investors.

Communicate, at national and international level, on local
commitment for Cleantech and projects funded.

Strengthen local attractiveness and contribute to the creation of
sustainable jobs.




Communication. Business. Economic intelligence

Investors
A Be aware of market trends.

A Meet the entrepreneurs.

A Make the right investment choices.

Startups and SMEs

A Gain visibility.

A Expand its portfolio of clients.
A Find investors and partners.

Large Groups

A Develop partnerships with research.

A Identify potential suppliers / acquisitions.

A Understanding the sector challenges of the specific territory.

Education and research

A Communicate on research projects.

A Develop industrial and institutional partnerships.
A Promote the application of research results.

Local authorities

A Develop the region's attractiveness.
A Support the economic development of the territory.
A Promote the innovation in the CleanTech sector.



At your disposal to discuss.

Cleantuesday
39 rue du Caire

75002 Paris
France

@cleantuesday

+33683364 /701




